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A brand can be defined as a set of tangible and intangible attributes designed to create awareness and
identity, and to build the reputation of a product, service, person, place, or organization. The holistic
perspective of branding as a longterm strategy includes a wide set of activities ranging from product
innovation to marketing communications.

Branding allows you to build relationships with your audience, which can eventually turn them into
loyal customers. You can create a brand that people actually care about and put yourself ahead of
businesses that aren't using this to their advantage.
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A brand can be defined as a set of tangible and intangible attributes designed to create awareness and
identity, and to build the reputation of a product, service, person, place, or organization. The holistic
perspective of branding as a longterm strategy includes a wide set of activities ranging from product
innovation to marketing communications.

Branding allows you to build relationships with your audience, which can eventually turn them into
loyal customers. You can create a brand that people actually care about and put yourself ahead of
businesses that aren't using this to their advantage.
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